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HYPER+ online shoppers

are the most coveted

The shoppers who buy most regularly online are driving Canadian
e-commerce. HYPER+ shoppers — those who make over 25 online
purchases each year — account for the lion’s share of total
e-commerce retail sales in Canada. They buy more frequently, put
more in their baskets and plan on buying more online in the coming

year. Focus on these confident shoppers to fuel your growth.

The more Canadians shop online,
the more they want the best

HYPER+ shoppers are a

small but powerful group
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HYPER+ shoppers are more in tune with

HYPER+ shoppers use technology to returns policies and shop accordingly

browse and shop online

When browsing online: When purchasing or
reserving online: !
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However, laptops and desktops still head the list
of devices used to shop online

* 86% use them to browse online
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Learn more about new shopper profiles and
e-commerce in Canada. Find out where to focus your
resources and grow your online business. Contact a
Canada Post e-commerce expert or get the full report
at canadapost.ca/ecomevolution.
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