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DELIVERING  
A LITTLE BIT  
OF MAGIC
HBO charms influencers with 
personalized pitch for program.

What better way to brighten a fan’s day 
than to make it Dark.

To promote the highly anticipated season 
finale of HBO’s His Dark Materials, the team 
at 360i sought to bring the hit show to life 
by captivating influential superfans. In the 
fantasy drama, based on Philip Pullman’s 
beloved book series, every character has a 
personal dæmon that is a physical manifestation 
of their soul in the form of an animal. 

As such, 360i decided to send 40 influencers 
– who also happened to be die-hard fans of 
the novels – their own handcrafted personal 
dæmon. Created by artist Kate MacDowell, 
the distinctive sculptures were unique to 
each influencer, based on their social media 
persona of likes, interests and activities.

The porcelain figurines were each delivered 
in laser-engraved and detailed wooden boxes 
inspired by the show’s alethiometer [truth 
reader] along with a personal letter explaining 
why their specific personal dæmon was 
chosen for them.

Fans were overjoyed by the surprise delivery, 
sharing their excitement with their followers 
across Instagram and Twitter. The campaign 
generated organic press coverage from 
notable creative outlets, including Campaign 
and Muse by Clio.

The magic in the moment was simple – 
surprise and delight remains key. When you 
charm your fans, they’ll be sure to spread 
the word.
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