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Staples.ca
The Addressed Admail service increases sales by 544 per cent  
compared to using only email

Prices valid from October 17, 2012  

through October 30, 2012.

Valid online or by phone. Not valid in stores.  

While supplies last.

Easy  

Savings  

Book

Valid online or by phone.   

Not valid in-store. 

Expires October 30, 2012

$20 OFF

any purchase of $ 250 or more, excluding 

all computers, eReaders and tablets. 

When ordering online or by phone, include coupon code:

XXXXXXXXXXXXXXXX

$30 OFF

any purchase of $ 350 or more, excluding 

all computers, eReaders and tablets. 

When ordering online or by phone, include coupon code:

XXXXXXXXXXXXXXXX

Valid online or by phone.   

Not valid in-store. 

Expires October 30, 2012

Offer expires October 30, 2012. Valid online at Staples.ca, by phone at 1-800-

668-6888 and on fax orders. Limit one per customer, nontransferable. Minimum 

purchase requirement must be met with purchases to which no other coupon 

applies. May not be combined with any other coupon. No cash/credit back. Not 

valid on any computers, eReaders, tablets, downloadable software, services, 

business service provider or custom-printing service provider Web sites, gift 

cards, phone cards, postage stamps, self-serve Copy & Print Centre services, 

orders placed at www.staplescopyandprint.ca or prior purchases. Taxes and 

shipping not included in calculating minimum purchase. Not valid on Staples 

Preferred orders or Staples Advantage orders. Offer valid in Canada only.

Offer expires October 30, 2012. Valid online at Staples.ca, by phone at 1-800-

668-6888 and on fax orders. Limit one per customer, nontransferable. Minimum 

purchase requirement must be met with purchases to which no other coupon 

applies. May not be combined with any other coupon. No cash/credit back. Not 

valid on any computers, eReaders, tablets, downloadable software, services, 

business service provider or custom-printing service provider Web sites, gift 

cards, phone cards, postage stamps, self-serve Copy & Print Centre services, 

orders placed at www.staplescopyandprint.ca or prior purchases. Taxes and 

shipping not included in calculating minimum purchase. Not valid on Staples 

Preferred orders or Staples Advantage orders. Offer valid in Canada only.

®

Save up to $30. See back cover for details.

Prices valid from October 3, 2012 through October 16, 2012.

Valid online or by phone. Not valid in stores. While supplies last.

Save up to 50%!
Half the price. All the selection.

CLICK   Staples.ca 

CALL    1-800-668-6888 

FSC-Certified Eco-Responsible 

Copy Paper

For general-purpose use with copiers, laser 

•	
printers and plain-paper fax machines

Acid- and Elemental Chlorine-Free (ECF)

•	
92 bright, 20 lb.

•	
8•	 1/2" x 11"

5,000 Sheets/Case
•	
Item # 761482-M9

Save $12 

38� 96 
Case

Reg. Price 50.96

12-Tote Compact Storage System

Ideal for basements, garages, walk-in closets, 

•	
storage rooms and dormitory rooms

Holds 12 storage totes (sold separately)

•	
Unique design allows totes to slide in and out with ease

•	
Easily mounts to wall for maximum stability

•	
58•	 1/2"H x 59"W x 211/2"D

Item # 890740-M9*

Not available in-store.

Save $40 

99 99 
Each

Reg. Price 139.99

EL2630PIII Heavy-Duty  

12-Digit Printing Calculator

4.8 lines/second print speed
•	

2-colour printing
•	

Calculator keys are protected by Microban

•	

®, 

which inhibits the growth of bacteria

Time calculation and clock/calendar functions

•	
Features also include item count, tax, grand total,  

•	
markup, average and rate keys and currency conversion

Item # 476372-M9

50% off 

62 16 
Each

Reg. Price 124.31

High-Back Memory Foam Chair

Bonded leather on seat, back and arms

•	
Fixed, padded armrests

•	
Seat tilt and lock with tilt-tension control

•	
Seat-height adjustment for comfort

•	
Black•	

Item # 906706-M9

50% off 

114 99 
Each

Reg. Price 229.99

Results

“The results for both waves showed that 
sending Addressed Admail flyers as well 
as emails drove customer response rates 
and revenues much higher than sending 
emails alone,” says Dwayne McMulkin, 
Marketing Manager at Staples.ca.  
“In fact, customers in the first wave  
who received a flyer and an email had a 
605 per cent higher response rate than 
those who received only an email. As 
well, sales from customers who received 
both a flyer and an email were 544 per 
cent higher than sales from those who 
received only an email.

Results in the second wave of the test 
were equally impressive. “Response 
rates were 584 per cent higher for 
customers who received the flyer and 
email, compared to those who received 
the email only,” McMulkin said.  
“And, ROI was 425 per cent greater  
for this group.” 

As a result of these tests, Staples.ca 
plans to continue to use the Addressed 
Admail service in conjunction with email 
in future marketing campaigns. 

Background

The world’s largest office products 
company, Staples operates in every 
Canadian province and is the country’s 
leading supplier of office supplies, 
technology, furniture and business 
services. With $27 billion in sales 
worldwide, Staples serves customers  
in 27 countries throughout North and 
South America, Europe, Asia, and 
Australia. The company launched its 
Canadian online store, Staples.ca,  
in 2003.  

Marketing strategy 
and challenge

The office supplies market is highly 
competitive and customer loyalty is 
difficult to establish and retain. To win 
customer loyalty and maximize revenue, 
Staples.ca maintains regular contact 
with active customers (those who have 
conducted at least one transaction 
within the last six months). Typically, the 
company sends an Addressed Admail 
flyer to active customers every two 
weeks and emails them three times a 
week. To determine the effect of the 

Addressed Admail flyers on response 
rates and revenue, Staples.ca carried  
out a series of tests to measure the 
results of using different combinations  
of marketing material sent by the 
Addressed Admail service and email.

Canada Post 
solution

Staples.ca worked with Canada Post to 
create test campaigns, which were sent 
in two waves to active customers. The 
campaigns comprised the Addressed 
Admail service and email, the Addressed 
Admail service only, email only, and no 
contact. If a customer purchased from 
the online store within two weeks of 
receiving a communication, it was 
considered a response.

Success Stories

“The response rate from 
customers who received a 
flyer and an email was more 
than six times higher than that 
from customers who received 
an email only.”

Dwayne McMulkin, 
Marketing Manager,  
Staples.ca
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Client: Staples.ca

Sector: Retail office supplies

Goal: Maximize customer response rate 
and revenue

Solution: Addressed AdmailTM


